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$15-bn Aramco deal...
Theoil-to-chemicalbusinesswill bea sep-
arate division, which will also hold 51 per
cent stake in thepetro-retail business.

Aramco will pick 20 per cent stake in
thedivision.

Aramcowillalsobegivenaboardseatat
the RIL parent level. “The division will be
carved out into a subsidiary in five years,”
saidaRILspokesperson.

Earlier this month, RIL entered into a
joint venture with BP to sell a 49 per cent
stakeinitspetroleumretailingbusinessfor
~7,000crore.

“This (Saudi Aramco) partnership will
cover all of RIL’s refining andpetrochemi-
cals assets, including 51 per cent of the
petroleumretail JV,”Ambani addedat the
AGM.As part of the deal, Saudi Aramco is
alsoexpectedtosupply500,000barrelsper
dayofcrudeoilonalong-termbasistoRIL’s
Jamnagarrefinery.Thetwocompaniesare
yet to sign a definitive agreement for the
deal.Ambanihaschalkedoutaroadmapto
makethecompanydebtfreebyMarch2021.
“We ended last year with net debt of ~1.54
trillion. We have a very clear road map to
becomingazeronetdebt companywithin
thenext18monthsthatisby31March2021,”
he said.

RIL’s consolidateddebt as of June2019
was at ~2.88 trillion. Credit Suisse had ear-
lier this month cut its target price and
downgraded RIL from neutral to under-
perform, on the back of higher liabilities
andslowenterpriserolloutforthetelecom
business. Analysts have amore conserva-
tive timeline for debt-reduction. “In the
near term, it’s apositivedevelopment that
~1.05 trillion available with Aramco and

~80,000-90,000croreperannumoperating
cashflowwouldhelpde-leverageRILwith-
in two years,” analysts with Elara Capital
wrote inanoteonMonday.

The analysts expect theAramco invest-
menttohelpprovidetherequiredcapitalfor
anestimated12milliontonneriseinpetchem
capacity,whichwillrequire$11billioninthe
long term. For the consumer business, the
companylooksforapartialdivestmentinthe
near future anda long-termplan for public
listing. “We have received strong interest
fromstrategicandfinancial investorsinour
consumer businesses, Jio and Reliance
Retail. We will induct leading global part-
nersinthesebusinessesinthenextfewquar-
ters,”Ambani informedshareholders.

Headded,“Wewillmovetowardslisting
ofboth thesecompanies (JioandReliance
Retail) within the next five years. We will
also evaluate value unlocking options for
our real estate and financial investments.”

AmbaniexpectsbothdealswithBPand
Aramco to be completed in the current
financialyearandseescommitmentworth
~1.1 trillion combined from the two deals.
The group chairman also commented on
Jammu and Kashmir, stating “We stand
committedtosupportthepeopleofJammu
andKashmirandLadakhinall theirdevel-
opmentalneeds.”

Ministries...
TheRoSCTLis inplacesinceMarchforthe
apparel andmade-ups sector.

Thetextilesministrywantedcontinuing
theMEISsimultaneouslyforafewmonths.
However, the revenue secretary turned
downthesuggestiononthegroundsthatit

wouldcostanestimatedat~5,131
crore a year and sought the
immediate withdrawal of MEIS
after the RoSCTL or any other
schemewasintroduced,sources
said.

“While the revenue depart-
ment wants the new scheme to
be rolled out in three months,
the commerce department has
batted for a longer time frame
andastaggeredimplementation
tocoverallexportsectors,”saida
government source.

Under the RoSCTL, the
Directorate General of Foreign
Trade will give the benefit to
exporters in the form of duty
creditscripssimilartotheMEIS.
Butunlikenow,itwillbeIT-driv-
enandwill rebateall embedded
state and central taxes on paid
inputs. This includes the value-
added tax on petrol, mandi tax,
electricityduty, and stampduty
onallexportdocuments,among
others. “It had been decided in
inter-ministerial meetings that
the rateof scripswill bedecided
by the Duty Drawback Panel
withinthreemonthsofapproval
fromthecabinet,”agovernment
official said. The MEIS, intro-
ducedin2015undertheForeign
Trade Policy, incentivises mer-
chandise exports of more than

5,000 items now and is the biggest of its
kind. Exporters earn duty credits at fixed
ratesof2percent,3percentand5percent,
dependingupon theproduct andcountry.

WTObattlesloom
The rush to find aWTO-compliant export
promotionschemehasgainedpacesincea
dispute settlement panel was formed on
July23attheWTO,toruleonIndia'sexport
subsidies.

Reliance Cap...
Healthinsuranceisoneofthefastest-grow-
inginsurancesectorsinthecountry,clock-
ing20per centgrowthannually.

It isexpectedtodoubletoover~1trillion
by 2021. A Reliance Capital spokesperson
declined to comment. Emails sent to the
Ajay Piramal group and PremjiInvest did
not elicit any response. A TVS Capital
spokespersonsaid:“Wedon’tcommenton
transactions.Wearenotlookingatsuchan
acquisition.”

Sources said while investment bankers
have approached the companies, a final
responsewasawaited.OtherassetsReliance
Capital is working on monetising or has
alreadydonesoareRelianceNipponLifeAsset
Management, Reliance General Insurance,
andRelianceHomeFinance. The company
has alreadyexited itsmutual fundbusiness,
selling it to Nippon. The entire proceeds of
~6,000crorewillbeusedtoreducedebt.

The company has a loan book of over
~11,000 crore. Talks are on with AION
Capital,VardeCapital,andCerberustosell
offRelianceHomeFinancesaidsources. It
has also finalised a deal with the Jagran
group to sellBigFMfor ~1,200crore.

AI to fly overArctic to
San Francisco
Air India received the nod from the
Directorate General of Civil Aviation
(DGCA) last week. Captain Rajneesh
Sharma and Captain Digvijay Singh will
operate the firstpolar route flight.

Manybenefits
Theairlinewill cutdownonflight timeand
fuelburnbecauseofshorterroutesandopti-
mal wind conditions. Currently, Air India’s
San Francisco-bound flight goes east over
the Pacific Ocean, taking advantage of a
favourable wind, while its inbound flight
comesoverRussia.Thepolar routes reduce
thedistancebetweenthetwocitiestoaround
7,200nauticalmiles.Thefuelsavedisexpect-
edtobeaboutof2-7tonnesperflight.

AirIndiaoperatesa238-seatBoeing777-
LR aircraft with three class configurations
onthis route.Flightplanningonthis route
factors in en route wind and weather,
geopolitical tensionsandroute-navigation
charges. Polarroutesarebeingusedbyoth-
erAsian,EuropeanandUScarriersbutAir
India’s flight planning did not consider
routes beyond 78 degree North latitude
becauseof lackofprocedures.

Moreonwww.business-standard.com

T E NARASIMHAN
Chennai , 12 August

N ew recipes, healthy
alternatives and
national pride—it is a

broad sweep of narratives that
the 55-year-old home-grown
convenience foods brand is
experimenting with, as it plots
itswaythrougharapidlychang-
ingmarketplace.A shift in cus-
tomer perceptions and needs
andtheaggressiveexpansionof
food-delivery apps are forcing
Gits, the home-grown conven-
ience foodsbrandto rethink its
valueproposition.

Thebrandhasalonghistory
in the country. It came into
being in 1963 when Gits Food
Products, aprivatelyheldcom-
pany launched instant and
readytocookfoodmixesunder
its name. The company is cur-
rently managed by the third
generation of the founding
Gilani and Tejani families and
the brand is being reinvented
with new products being
launched, new packaging for-
matsandallofthisbackedwith
intensiveadcampaigns.

Change is being driven by
changing customer profiles.
More health conscious and
while they look for conven-
ience,buyersarealsoparticular
about fresh fare, say market
experts.This is themarketGits
seeks to address.

“Gitshasalwaysbeenanall-
natural, no preservative brand.
However, educating customers
and breaking themyths (about
packaged food) is a big chal-
lenge,”saysSahilGilani,director
(sales & marketing), Gits Food

Products. The com-
pany has recently
launchedasetofdig-
ital films that speak
to millennial needs
about tasteandcon-
venience. All of this
ispackagedwithina
narrative that also
seeks to maximise
the sentiment
around two big
upcoming festi-
vals/events Raksha
Bandhan and
IndependenceDay (August 15).
The company says the cam-
paignismeanttocelebrateboth
patriotismandbrotherhoodand
that it isanodetoall soldiers.

Harish Bijoor, brand con-
sultant and founder Harish
BijoorConsultsdoesnotseethe
brand’s promise being effec-
tively conveyed through such
ads however. “Gits is a very old

brand and that
heritage of the
brand still sticks
to it.Gitsneeds to
jump out of that
old heritage. In
terms of its cur-
rentadvertising, I
do not see that
happening.”

The market
that Gits serves
hasplentytooffer.
“I think it is
important to

understandthattheyounggen-
eration that we are talking
about, is not only about con-
venience, but also about ratifi-
cationofgoodhealthduetothat
convenience.Associatinggood
healthandhealthypracticewith
Gits may be a good way to go
forward,” saysBijoor.

The RTC (ready to cook) to
theRTE(ready toeat) segment

isestimatedtobearound~1,200
croreandgrowingataround10-
15 per cent. Gits claims it
accountsfor25percentshareof
the market that has a number
ofhyperlocaland localbrands.
Amongthebigbrandscompet-
ing for the same pie are MTR
Foods, Kohinoor, ITC, Nestle,
McCainFoods (India), Prabhat
andothers.

Gilani says that the brand’s
focus in the early years was on
the export market because
someproductswere seen to be
ahead of their time. But now
domesticsalescontribute to60
per cent of the company’s rev-
enueanditsshareisexpectedto
grow, largely driven by new
launches.

AccordingtoGilani,thelines
betweentheRTCandRTEcate-
goriesaregettingblurred in the
country today.This is all partof
anevolutionaryprocessintastes
he adds, explaining that the
challengeforbrandssuchasGits
lies in finding the sweet spot
between RTC and RTE, a spot
that attracts the young. While
theyaredoing that, thecompa-
ny is also emphasising the
healthy nature of its products.

Gits now has super food
mixes like brown rice and flax
seeds idlimix,oats idlimix and
suchotherproducts. Ithasalso
launchedanorganicandvegan
version of readymeals abroad.
The company is also looking at
ways to drive the branddeeper
intothefoodbusiness,bywork-
ing with QSR (quick service
restaurants) andhotels.

Distribution has also been
ramped up and the company
says it currently hasmore than
1,000 distributors across the
country. It also has an e-store,
besidessellingthroughFlipkart,
AmazonandBigBasket.

Gits is also active on social
media and has just launched
three digital films, catering to
theyoungeraudiencesonthese
platforms. Gilani had said, at
the timeof the launch, that the
filmsarebasedonreal-lifesitu-
ations. And the objective is to
use realisticnarratives tobreak
themythsarounditsportfolioof
packagedfoods,bygivingview-
ers an insight into preserving
withoutpreservatives.

Gitsunpacks the
utilitynarrative

“Gits has always
been an all-
natural, no
preservative
brand. However,
educating
customers and
breaking the
myths (about
packaged foods) is
a big challenge”

SAHIL GILANI
Director (sales&marketing),
GitsFoodProducts

Aready-to-cookfoodbrandlookstostayrelevant,evenas
itscorepromiseofconvenienceisknockedoverbyahost
ofnewplayers

Inanewcampaign, the company targetsworkingprofessionals
while talkingabouthealthandconvenience
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ParticularsSr.
No.

(` in Lakhs)

Consolidated

Quarter Ended

30/06/2018

Un-audited

30/06/2019

Un-audited Audited

Year Ended

By Order of Board of Directors
For AIA Engineering Limited

Sd/-
(Bhadresh K. Shah)
Managing Director

DIN:00058177
Place: Ahmedabad
Date: 12th August, 2019

1 Total Income from Operations (Net) 73,329.47 71,522.94 306,949.99

2 Net Profit / (Loss) for the period 18,219.94 15,736.61 69,440.01

(before Tax, Exceptional and/or Extraordinary items)

3 Net Profit / (Loss) for the period before tax 18,219.94 15,736.61 69,440.01

(after Exceptional and/or Extraordinary items)

4 Net Profit / (Loss) for the period after tax 13,954.53 10,481.33 51,143.77

(after Exceptional and/or Extraordinary items)

5 Total Comprehensive Income for the period 12,345.89 11,642.03 50,490.47

[Comprising Profit / (Loss) for the period (after tax) and

Other Comprehensive Income (after tax)]

6 Equity Share Capital 1,886.41

7 Reserves (excluding Revaluation Reserve) 349,484.40

as per the Balance Sheet

8 Earnings Per Share(EPS) (of ` 2 each)

(for continuing and discontinued operations)

a. Basic 14.89 11.14 54.16

b. Diluted 14.89 11.14 54.16

Notes:
1 The details of the following items on the Standalone basis:

AIA ENGINEERING LIMITED
Regd. Office.: 115, GVMM Estate, Odhav Road, Ahmedabad 382 410 CIN: L29259GJ1991PLC015182;

Ph. 079-22901078; Fax: 079-22901077; Website: www.aiaengineering.com, Email: ric@aiaengineering.com

Statement of Consolidated Unaudited Financial Results for the
Quarter ended 30th June,2019

2. The above is an extract of the detailed format of Financial Results for the Quarter ended 30th June, 2019 filed with the Stock
Exchanges under Regulation 33 of the SEBI (Listing Obligations and Disclosure Requirements) Regulations, 2015. The Full format
of the Financial Result for the Quarter ended 30th June, 2019 are available on the stock Exchange website (www.bseindia.com &
www.nseindia.com) and Company's website (www.aiaengineering.com).

31/03/2019

Particulars
Quarter Ended

30/06/2019

Un-audited Un-audited Audited

Year Ended

Total Income from Operations (Net) 60,215.73 68,350.53 283,758.50

Profit Before Tax 12,472.45 15,682.74 60,191.41

Profit After Tax 8,340.60 10,549.13 41,482.17

Total Comprehensive income for the period (after tax) 8,130.29 11,259.66 41,577.33

30/06/2018 31/03/2019
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3300  ttwwuu]]  22001199  ddkkss  lleekkIIrr  ffrreekkgghh  ddss  ffyy,,  ,,ddyy@@lleessffddrr  vvyyss[[kkkkiijjhhff{{kkrr  ffooŸŸkkhh;;  iiffjj..kkkkeekkaass  ddss  ffoooojj..kk  ddkk  llkkjj
¼#i;ksa yk[ksa esa½ bZih,l dks NksM+dj

uksV %

1- foŸkh; ifj.kke daiuh ¼Hkkjrh; ys[kkdj.k ekud½ fu;ekoyh] 2015 ds fu;e 3 vkSj daiuh ¼Hkkjrh; ys[kkdj.k ekud½ ¼la”kks/ku fu;ekoyh½] 2016 ds lkFk ifBr daiuh vf/kfu;e] 2013 dh /kkjk 
133 ds rgr ;Fkk fu/kkZfjr Hkkjrh; ys[kkdj.k ekudksa ds vuqikyu esa gSaA

2- daiuh us 1 vizSy] 2019 ls baM ,,l 116 ^^yht^^ dks viuk;k gS] vkSj lHkh 1 vizSy] 2019 rd eVhfj;y yht lafonkvksa ij fopkj fd;k gSA ekud ds viukus ls daiuh ds foRrh; ifj.kkeksa ij 
dksbZ vkfFkZd izHkko ugha iM+k gSA

3- Åij lsch ¼lwphc+) vkSj vU; izdVu vko”;drk,¡½ fu;ekoyh] 2015 ds fu;e 33 ds rgr LVkWd ,Dlpsatksa esa is”k fd, x, 30 twu] 2019 dks lekIr frekgh ds fy, vys[kkijhf{kr foŸkh; 
ifj.kkeksa ds foLr`r :i dk ,d lkj gSA 30 twu] 2019 dks lekIr frekgh ds fy, vys[kkijhf{kr foŸkh; ifj.kkeksa dk foLr`r iw.kZ :i LVkWd ,Dlpsat dh osclkbVksa ¼www.bseindia.com
vkSj www.nseindia.com½ vkSj daiuh dh osclkbV ¼www.ansals.com½ ij miyC/k gSA

4- mi;qZDr ifj.kkeksa dh ys[kkijh{k.k lfefr }kjk leh{kk dh xbZ Fkh vkSj funs”kd eaMy }kjk 12 vxLr] 2019 dks vk;ksftr mudh lacaf/kr cSBdksa esa vuqeksfnr fd, x,A  
cksMZ dh vksj ls ,oa mUgha ds fy,

gLrk-@&
¼dq”kkxz valy½

iw.kZdkfyd funs”kd ,oa lhbZvks
MhvkbZ,u% 01216563

ffoooojj..kk
Ø- 
la-

ffrreekkgghh  lleekkIIrr oo’’kkZZ  lleekkIIrr ffrreekkgghh  lleekkIIrr oo’’kkZZ  lleekkIIrr

lleessffddrr,,ddyy

¼¼vvyyss[[kkkkiijjhhff{{kkrr½½ ¼¼vvyyss[[kkkkiijjhhff{{kkrr½½ ¼¼yyss[[kkkkiijjhhff{{kkrr½½ ¼¼vvyyss[[kkkkiijjhhff{{kkrr½½ ¼¼vvyyss[[kkkkiijjhhff{{kkrr½½ ¼¼yyss[[kkkkiijjhhff{{kkrr½½

iizzppkkyyuukkssaa  llss  ddqqyy  vvkk;;  ¼¼““kkqq))½½
ddjj  iiwwooZZ  vvooff//kk  ddss  ffyy,,  ““kkqq))  yykkHHkk¼¼$$½½@@ggkkffuu¼¼&&½½  
¼¼ffooff””kk’’VV@@vvllkk//kkkkjj..kk  eennkkssaa  llss  iiwwooZZ½½
ddjj  iiwwooZZ  vvooff//kk  ddss  ffyy,,  ““kkqq))  yykkHHkk¼¼$$½½@@ggkkffuu¼¼&&½½  
¼¼ffooff””kk’’VV@@vvllkk//kkkkjj..kk  eennkkssaa  ddss  ii””ppkkrr½½
ddjj  ii””ppkkrr  vvooff//kk  ddss  ffyy,,  ““kkqq))  yykkHHkk¼¼$$½½@@ggkkffuu¼¼&&½½  
¼¼ffooff””kk’’VV@@vvllkk//kkkkjj..kk  eennkkssaa  ddss  ii””ppkkrr½½
vvooff//kk  ddss  ffyy,,  ddqqyy  lleexxzz  vvkk;;  
[vvooff//kk  ddss  ffyy,,  yykkHHkk@@¼¼ggkkffuu½½  ¼¼ddjj  ii””ppkkrr½½  vvkkSSjj  
vvUU;;  lleexxzz  vvkk;;  ¼¼ddjj  ii””ppkkrr½½  ““kkkkffeeyy]
iizznnŸŸkk  bbffDDooVVhh  ““kkss;;jj  iiwwaatthh  ¼¼vvaaffddrr  eewwYY;;  ##--  1100@@&&  iizzRR;;ssdd½½
iizzffrr  ““kkss;;jj  vvttZZuu  ¼¼bbZZiihh,,ll½½  ¼¼iiffjjppkkyyuu  ffuujjaarrjjrrkk  oo  vvffuujjaarrrrkk  ggssrrqq½½  
eewwyy  vvkkSSjj  rrjjyy  bbZZiihh,,ll  ¼¼##--  eessaa½½

iath—r dk;kZy;% 606] 6oka ry] banz izdk”k] 21 ckjk[kack jksM] ubZ fnYyh&110001
iz/kku dk;kZy;% 2,Q&,,plh,y] nwljk ry] valy Iyktk] lsDVj&1] oS”kkyh] xkft;kckn] m-iz-&201010

bZ&esy% ahl@ansals.com osclkbV% www.ansals.com lhvkbZ,u% L45201DL1983PLC016821

LFkku % oS”kkyh] xkft;kckn
fnukafdr% 12 vxLr] 2019
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